
 

 
NNEXURE-18 

Mandatory Disclosures 
 

The following information shall be given in the information Brochure besides being hosted on the Institution’s official 

Website. 

 
The onus of the authenticity of the information lies with the Institution ONLY and not on AICTE. 

 
18.1 Name of the Institution 

 

Gujranwala Guru Nanak Institute of Management and Technology 
Ghumar Mandi Road, Civil Lines, Ludhiana, 141001 

+91-0161-2407916, +91-82880-99962 
ggnimt1997@gmail.com 

 

18.2 Name and address of the Trust/Society/Company and the Trustees 

 

Gujranwala Khalsa Educational Council  
Post Box 272, civil lines, Ludhiana 

01612770465, 01614612465 

gkec_ldh@rediffmail.com 

 

18.3 Name and Address of the Vice Chancellor/Principal/Director 

 

Dr. Harpreet Singh  
01612407916, 9872681111 

harpreetsinghmahal@gmail.com 

House no: 25, Avtar Nagar, New Rajguru Nagar,  
Near D-Mart Ferozpur Road, Ludhiana- 142021. 

 
18.4 Name of the affiliating University:  IKGPTU  

 

18.5 Governance 

i. Organizational chart: link 

ii. Grievance Redressal mechanism for Faculty, staff and students: Yes  

iii. Establishment of Anti Ragging Committee: Yes 

iv. Establishment of Online Grievance Redressal Mechanism 
v. Details of Grievance Redressal Committee in the Institution and OMBUDSMAN by the University 

Approval Process Handbook  

vi. Establishment of Internal Committee (IC): Yes 

vii. Establishment of Committee for SC/ST: Yes 

viii. Internal Quality Assurance Cell: Yes 

ix Equal Opportunity facilities Cell: Yes 

18.6 Programmes 

i. Name of Programmes approved by AICTE:  MCA, MBA, BBA, BCA 

ii. Name of Programmes Accredited by NBA: NA 

 Status of Accreditation of the Courses: NA 

iv. Total number of Courses: 4 

v. For each Programme the following details are to be given (Preferably in Tabular form): 

mailto:ggnimt1997@gmail.com
mailto:harpreetsinghmahal@gmail.com


 

 

 

 

Name of Course No. of Seats Duration Cut off Marks 

BBA 90 3 years Passing Marks 

BCA 90 3 years Passing Marks 

MBA 30 2 years Passing Marks 

MCA 45 2 years Passing Marks 

 
vi. Fee (as approved by the state government): Yes 

 

vii. Name and duration of Programme(s) having Twinning and Collaboration with Foreign University(s) 
and being run in the same Campus along with status of their AICTE approval. If there is Foreign 

Collaboration, give the following details, if any: 

 

a. Details of the Foreign University, if any 

 

b. Name of the University 

 

c. Address 

 

d. Website 

 

e. Accreditation status of the University in its Home Country 

 
f. Ranking of the University in the Home Country 

 

g. Whether the degree offered is equivalent to an Indian Degree? If yes, the name of the 

agency which has approved equivalence. If no, implications for students in terms of pursuit 

of higher studies in India and abroad and job both with in and outside the country 

 
viii. Nature of Collaboration: NA 

 
ix. Complete details of payment a student has to make to get the full benefit of Collaboration 

 

x. For each Programme Collaborated provide the following: 

 

xi. Programme Focus 

Approval Process Handbook  

xii. Number of seats 

xiii. Admission Procedure 

xiv. Fee (as approved by the state government) 

xv. Whether the Collaboration Programme is approved by AICTE? If not whether the Domestic/ Foreign 
University has applied to AICTE for approval 

18.7 Faculty 

 

i. Course/Branch wise list Faculty members: 

ii. Permanent Faculty: Rakesh sir 

 Adjunct Faculty: NA 

iv. Permanent Faculty: Student Ratio: 1:20 

NA 

NA 



 

  
18.8 Profile of Vice Chancellor/Director/Principal/Faculty:  

 

i. Name: Dr. Harpreet Singh 

 

ii. Date of Birth: 2/3/1973 

 

iii. Unique ID 

 

iv. Education Qualifications: MBA, B.Sc (Agriculture), UGC NET, PGDJM, PGDCA 

 

v. Work Experience: 32 

 

vi. Teaching/ Research/ Industry/ Others: 24/5/3 

 
vii. Area of Specialization: Marketing Management 

 

viii. Courses taught at Diploma/ Post Diploma/ Under Graduate/ Post Graduate/ Post Graduate Diploma 
Level 

 

ix. Research guidance (Number of Students): 9 

 
x. No. of papers published in National/International Journals/Conferences: 25/10 

 

xi. Master (Completed/Ongoing): Completed 

 

xii. Ph.D. (Completed/Ongoing): Completed 

 

xiii. Projects Carried out: 1 

 

xiv. Patents (Filed & Granted): No 

 

xv. Technology Transfer: No 

 

 

xvi. Research Publications: Research Paper Published detail link 

Approval Process Handbook  

xvii. No. of Books published with details : Book published detail link 

 

i. No. of Fee waivers granted with amount and name of students: NA 

ii. Number of scholarship offered by the Institution, duration and amount: https://ggnimtldh.org/scholarships/ 

18.10  Admission 

i. Number of seats sanctioned with the year of approval: MBA: 30, MCA: 45, BBA: 90, BCA: 90 

ii. Number of Students admitted under various categories each year in the last three years: students 
addmitted 

 Number of applications received during last year for admission under Management Quota and 

number admitted: NA 

18.11  Admission Procedure 

i. Mention the admission test being followed, name and address of theTest Agency/State Admission 
Authorities and its URL (website): NA 

 

18.9 Fee 

https://ggnimtldh.org/scholarships/


 

 

 

 

ii. Number of seats allotted to different Test Qualified candidate separately (AIEEE//JEE/ CET (State 

conducted test/ University tests/ CMAT)/ Association conducted test etc.): NA 

iii. Calendar for admission against Management quota seats: As per University Norms 

 

iv. Last date of request for applications: As per University Norms 

v. Last date of submission of applications: As per University Norms 

vi. Dates for announcing final results: As per University Norms 

vii. Release of admission list (main list and waiting list shall be announced on the same day): As per 

University Norms 

viii. Date for acceptance by the candidate (time given shall innocase be less than 15 days): As per 

University Norms 
ix. Last date for closing of admission & Starting of the Academic session: As per University Norms 

 

x. The waiting list shall be activated only on the expiry of date of main list: NA 

 

xi. The policy of refund of the Fee, in case of withdrawal, shall be clearly notified: Yes 

 

18.12 Criteria and Weightages for Admission 

 
i. Describe each criterion with its respective weightages i.e. Admission Test, marks in qualifying 

examination etc. 

 

ii. Mention the minimum Level of acceptance, if any: For BBA, BCA student should be passed in +2, For 

MBA, MCA student should be passed with 50% in graduation for general category and 45% for 
reserved category 

 
iii. Mention the cut-off Levels of percentage and percentile score of the candidates in the admission 

Test for the last three years: NA 

 

iv. Display marks scored in Test etc. and in aggregate for all candidates who were admitted: NA  

 

18.13 List of Applicants 

 
List of candidate whose applications have been received along with percentile/percentages core for each of the 

qualifying examination in separate categories for open seats. List of candidate who have applied along with percentage 
and percentile score for Management quota seats (merit wise): NIL 

 

18.14 Results of Admission Under Management seats/Vacant seats 

 

i. Composition of selection team for admission under Management Quota: NA 

 

ii. List of candidate who have been offered admission: NA 
iii. Waiting list of the candidate in order of merit to be operative from the last date of joining of the first 

list candidate: NA 

 

18.15 Information of Infrastructure and Other Resources Available 

 
i. Number of Class Rooms and size of each: 12/ 66 sq meter  

 

ii. Number of Tutorial rooms and size of each: 4/ 66 sq meter 

 

iii. Number of Laboratories and size of each: 3/ 70-80 sq meter 

 

iv. Number of Computer Centres with capacity of each 

Approval Process Handbook  



 

Origination Chart  

 
 

xvii. No. of Books published with details (18.8) 

 
S.No 

Title with page no. 
Book Title, editor& 
publisher 

ISSN/ISBN 

No. 

Whether peer 
reviewed. 

No. of Co- authors and 
date of publication 

Whethe r you are 
the main author 

1. 
SWOT analysis of business skills of 

modern wholsale-cash 

& carry format through 
traditional retailers opinion 

 
Emerging Business Ideas – An 
Insight into Skills and Innovations 

National Press 

Associates 

978-81- 

944303-2-2 

 
Dr. Parvinder Singh 

Dr. Harpreet Singh 

 

2 
Food marketing practices of 
Punjab 

Future Skilling Our People 

National Press 
Associates 

97-893- 

90863-13-6 

 
Singh, R., 

Singh, H., 

Kaur, H., Kaur, 
M. 

 

3 
Evaluation Of Pedagogical Tools 

For Promotion Of Entrepreneurs 
hip In Higher Education 

Transformatio nal Managerial Skills 

GGNIMT, 

Ludhiana 

97-893- 

85835-60-5 

 
Singh, P., 

Singh, H., Kaur, 
M. 

 

4 
Paretal influence skills on 
adoption of feminine hygiene 

products –a peep on 
literature reviews 

Emerging Business Ideas – An Insight 

into Skills and Innovations 

National Press 
Associates 

978-81- 

944303-2-2 

 
2 

Saini, N., 
Singh, H. 

yes 

5 
Innovative Techniques and 
Development of Service 

Sector 

National Press 
Associates 

978-81- 

944303-2-2 

 
2 

Singh, H. Sarangal, S. 

yes 

6 
Scope of Entrepreurship in Food 
Processing Industry in Punjab, 
New Business Avenues: Critical 
Analysis,(pp5 9– 54), 

GGNIMT, 

Ludhiana. 

97-893- 

85835-61-2 

 Singh, H., Bansal, 
M., (2018) 

yes 



 

7 
Parental Influence on Academic 
Achievement – a Review of 

Literature 

Entrepreneurs hip and 
Employability 

: Technical Perspectives, (pp 
223 – 
230), 

GGNIMT, 

Ludhiana. 

97-893- 

85835-61-9 

 
Singh, H., 

Kaur, H., 

(2018). 

yes 

8 
A Study on CSR 
Disclosure Practices of Indian 

Public Sector Banks 

Analytical insights of Modern 

Business,(pp 648–660), 

Aesthetic 
Publishers, 

Ludhiana. 

97-893- 

83092-66-6 

 
Singh, H., 

Kaur, S., 

(2017). 

yes 

9 
Analysis of Relation of 

Information technology and 
performance in Indian banking 

Analytical insights of Modern 

Business, (pp 485 – 500),. 

Aesthetic 

Publishers, 
Ludhiana 

97-893- 

83092-66-6 

 Singh, H., Lata, 

P.,(2017). 
yes 

10 
Pedagogical tools for 

Entrepreneurs hip Education at 
Higher Education Levels 

Analytical insights of Modern 

Business, (pp735–743), 

Aesthetic 

Publishers, 
Ludhiana. 

97-893- 

83092-66-6 

 
Singh, H., 

Singh, P., 
(2017). 

Yes 

 

xvii. Research Publications (18.8) 

 

Publications - UGC List 1 

 
 Kaur, R. and Singh, H., Evaluating the Effectiveness of Training Programmes Using Various Models, 2019, International Journal of 

Management, IT & Engineering Vol. 9 Issue 3(2), March 2019, ISSN: 2249-0558 [UGC Listed Journal] 

 Singh, H., Bansal, M., Effects of Seasonal Fluctuations on milk processingindustry of Punjab state, 2010, MM University Journal of 

Management Practices, Vol. 4 Issue 1 & 2, December, 2010, ISSN:0974-7257 [UGC Listed Journal] 

 Kaur, S. and Singh, H., CSR Initiatives: Beneficiaries Expectations from Indian Banking Sector- An Empirical Analysis, 2019, Our 

Heritage ISSN: 0474-9030 Vol-67-Issue-10- December-2019 [UGC Care Listed Journal] 

 Kaur, G. and Singh, H., A Study of FDI Trends and Indian Economy’Publishedin International Journal of 360 Management Review: An 

International Journal of 360 Management Review, 2019, http://www.ij360mr.com/docs/vol7/ap19 (22).pdf, Impact Factor: 5.12, 2019. [UGC 

Listed Journal] 

 Kaur, G. and Singh, H., ‘Study of FDI Inflows in Context to Indian Pharmaceutical Sector’ Published in Research Review International 
Journal of Multidiscinary: A Research Review International Journal of Multi-discinary, https://rrjournals.com/past-issue/study-of-fdi- inflows-
in- context-to-indian-pharmaceutical-sector, Impact Factor: 5.214 [UGC ListedJournal] 

 Kaur, P., Singh, H., Thakur, K., Dimensions Of Servant Leadership: A Guide ToTheory And Research, AGU International Journal of 

Management Studies & Research http://www.aguijmsr.com (AGUIJMSR) 2018, Vol. No. 6, Jan-Jun e- ISSN: 2455- 1562; p- ISSN: 

2455-6092 123 [UGC Listed Journal] 

 Kumari, A., Singh, H., Bansal, M., A Study on Corporate Governance and CapitalStructure in India , 2015, Volume-03 ISSN: 2455-3085 

(Online) Issue-09 RESEARCH REVIEW International Journal of Multidisciplinary September- 2018 www.rrjournals.com [UGC ListedJournal] 

 Kumari, A., Singh, H., Bansal, M., Corporate Governance In Indian Context, International Journal of 360 Management Review, Vol. 06, 

Issue 02, October 2018, ISSN: 2320-7132 213[UGC Listed Journal] 

 Rani, P., Singh, H., Venture Capital in India: Year 2017 and Future Prospects, 2018, Volume- 03 ISSN: 2455-3085 (Online) Issue-11 

RESEARCH REVIEW International Journalof Multidisciplinary November -2018 www.rrjournals.com [UGC Listed Journal] RRIJM2015, Pg. 

732 [UGC Listed Journal] 

 Rani, P., Singh, H., Venture Capital in Punjab: A Case Study of Punjab Infotech, 2018, International Journal of 360 Management 

Review, Vol. 06, Issue 02,October 2018, ISSN: 2320-7132 243 [UGC Listed Journal] 

 Singh, H. and Singh, P., Opinion Analysis of Traditional Retailers about ModernWholesale- Cash & Carry on the Food & Grocery 

Distribution Structure in Punjab,2018, Research Review International Journal of Multidisciplinary, Vol. 03 ISSN: 2455-3085 (Online) Issue-12 

December 

-2018 www.rrjournals.com [UGC ListedJournal], Pg. 809 [UGC Listed Journal] 

 Singh, H., Bansal, M. and Kaur, H., (2014). Brand India as a nation among NRIsand branding Indians as a human resource: Some 

conflicts, Issues and Perspectives in Brand Management, BFCMT, Bathinda 

 Singh, H., (2010). Commercial Competitiveness by Indian Telecom Industry; a case of wastage of time of national youth, Edited Book, 

ICIC, GGI, Ludhiana 

 

http://www.ij360mr.com/docs/vol7/ap19
https://rrjournals.com/past-issue/study-of-fdi-inflows-in-context-to-indian-pharmaceutical-sector
https://rrjournals.com/past-issue/study-of-fdi-inflows-in-context-to-indian-pharmaceutical-sector
https://rrjournals.com/past-issue/study-of-fdi-inflows-in-context-to-indian-pharmaceutical-sector
https://rrjournals.com/past-issue/study-of-fdi-inflows-in-context-to-indian-pharmaceutical-sector
https://rrjournals.com/past-issue/study-of-fdi-inflows-in-context-to-indian-pharmaceutical-sector
http://www.aguijmsr.com/
http://www.aguijmsr.com/
http://www.rrjournals.com/
http://www.rrjournals.com/
http://www.rrjournals.com/


 
 Singh, H., Lata, P., (2017). Analysis of Relation of Information technology and performancein Indian banking, Analytical insights of 

Modern Business, (pp 485 – 500), Aesthetic Publishers, Ludhiana. 

 Singh, H., Kaur, S., (2017). A Study on CSR Disclosure Practices of Indian PublicSector Banks, 

Analytical insights of Modern Business, (pp 648 – 660), AestheticPublishers, Ludhiana. 

 Singh, H., Singh, P., (2017). Pedagogical tools for Entrepreneurship Education at Higher Education Levels, Analytical insights of 

Modern Business, (pp 735 – 743), AestheticPublishers, Ludhiana. 

 Singh, H., Kaur, H., (2018). Parental Involvement on Academic Achievement – aReview of Literature, Entrepreneurship and 

Employability: Technical Perspectives, (pp 223 – 230), GGNIMT, Ludhiana. 

 Singh, H., Bansal, M., (2018). Scope of Entrepreurship in Food Processing Industry in Punjab, 

New Business Avenues: Critical Analysis, (pp 59 – 54), GGNIMT, Ludhiana. 

 Singh, H., Kaur, S., (2015). Major CSR initiatives in Indian Banking Sector and consistencyin their performance, Technology and Life, 

(pp 205 – 212), CKDIMT,Tarn Taran. 

 Singh, Harpreet, Chapter 15, “Transforming Traditional Business”, PCMA, 2006 

 Singh, Harpreet, Chapter, “Service Sector- A New Wave”, PCMA, 2008 

 

GGNIMT LIBRARY BOOKS 

Hard copies of Books 

Total Hard Books= 14330 

Titles    Volumes 
Computer Science  2763    5144 

Management   4481                      8142 
Hotel Management  479    797 

Fashion Technology  163    247 
      Total:             14330 

 

     Soft Copies of E-books 
     Total E-books= 10423 

    Titles    Volumes 
Computer Science  3145    4260 

Management   3262    3888 

Post Graduate MBA  2000    2500 
Under Graduate BBA  1262    1388 

Hotel Management  813    1009 
Fashion Technology  947    1266 

                         Total:           10423 
 

Course wise detail (24580)             

    Title    Volumes 
                                MCA 2142    5267 

           MBA 2696    7226 
           BCA 1297    3631 

           BBA 1296    3167 

           HMCT 1327    2061 
           B.COM 1459    2089 

                      FT          578    1139  

 

ii. Number of Students admitted (18.10) 

Years BBA BCA MCA MBA 

2022 84 90 19 28 

2023 89 90 32 28 

2024 90 86 19 24 

 
 
 
 
 
 
 
 



 
xi. List of national and international generals (18.15) 

 
 



 

Important Instructions: 
LoA/EoA letters (since inception) should form part of the mandatory disclosure and complete mandatory 
disclosure document should be converted into a single PDF file and the URL (web- link) to be entered in 
the AICTE portal (under attachments tab). 

 
The mandatory disclosure should be available freely to view/download to the public without any 
restrictions. 

Enrolment and placement details of students in the last 3years: 

 

List of Research Projects/Consultancy Works 

 
MoUs with Industries: https://ggnimtldh.org/industrial-tie-upsmou/ 

 

NOTE: Suppression and/or misrepresentation of information shall invite appropriate penal action. 
The Website shall be dynamically updated with regard to Mandatory Disclosures 

 

  
v. Central Examination Facility, Number of rooms and capacity of each: As per University Norms 

vi. Online examination facility (Number of Nodes, Internet band width, etc.): As per University Norms 

vii. Barrier Free Built Environment for disabled and elderly persons: Yes 

viii. Fire and Safety Certificate:Yes 

ix. Hostel Facilities: No 

x. Number of Library books/ebooks:  GGNIMT LIBRARY BOOKS   

xi. List of online National/International Journals subscribed: List of national and international generals 

xii. National Digital Library (NDL) subscription details: https://ndl.iitkgp.ac.in/ndl_he 

xiii. List of Major Equipment/Facilities in each Laboratory/Workshop 

xiv. List of Experimental Setup in each Laboratory/Workshop 

xv. Innovation Cell : Yes 

xvi. Social Media Cell :Yes 

xvii. Compliance of the Academic Bank of Credit (ABC), applicable to PGCM/ PGDM Institutions 

and University Departments: Yes 

xviii. To upload the respective short video (1-2 min) of Infrastructure and facilities available 
w.r.t the courses in the website 

xix. Games and Sports Facilities :Yes 

xx. Teaching Learning Process :Yes 

xxi. For each Post Graduate Courses give the following: Yes 

xxii. Title of the Course: MCA, MBA 

xxiii. Laboratory facilities exclusive to the Post Graduate Course 

Approval Process Handbook  

https://ggnimtldh.org/industrial-tie-upsmou/
https://ndl.iitkgp.ac.in/ndl_he

